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The 
Diffusion 
Group 

 

TDG ï or as we are widely known, 

The Diffusion Group ï is a collection 

of consultants and researchers  

dedicated to understanding how, 

why, and at what pace certain  

technological innovations are  

embraced by consumers while others 

are not. 

 

The process underlying these  

phenomena is known as ñdiffusion,ò a 

concept articulated in 1962 by  

anthropologist Everett Rogers in his 

seminal work entitled The Diffusion of 

Innovations.  Rogersô conception of 

diffusion has shaped both academic 

and business discourse for several 

decades, including the classic bell-

shaped adoption curve distinguished 

by various consumer segments with 

names such as ñEarly Adoptersò and 

ñLaggards.ò 

 

At TDG, we go beyond the theory 

and help our clients develop and 

implement specific strategies to 

speed up the process of diffusion.  

 

Why?  

To help our clients stay In Front of 

the Curve.Ê  
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Digital Video Advertising 
 Broadband Media Mobile Devices 

Streaming Media  Digital Music 
  IPTV   Portable Media Devices 
 Home Media Servers     PayTV  

Mobile Applications   Over The Top  
  Placeshifting      Set-Top Box 

Convergence     Connected Consumers  Media Phones 

Home Network  Multimedia              Green 
VOIP   Interoperability      Podcasting  Multimedia Subsystem 

IP Network          Broadband Video       CE         Digital Home 
 Web Video   Digital Media Applications 

TM 

WHO WE ARE : .  
 

TDG is a market planning and research firm dedicated to the broadband media and 

digital home markets. 

Since 2004, TDG has helped more than 250 technology leaders, service providers, 

and media companies understand the quantum shifts impacting the way in which 

consumers access, navigate, distribute, and consume content ï whenever and  

wherever they may be. 

Based on the principals of Diffusion Theory, we focus on helping our clients master 

the opportunities and challenges of these emerging technology markets.   

 

TDG.  In Front of the Curve. 

 

 TOPICS WE COVER : .  
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Media Contact ::  

 

Wendy Stockard 
ws@asktdg.com 
469.287.8050 
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P Our Consultants::  

Colin Dixon   
Director of Broadband Media Strategies  
 
Colin travels the world speaking at industry confer-
ences and working intensively with todayôs technol-
ogy leaders.  He has led numerous teams from 
Microsoft, Oracle, and Liberate. Colin is currently 
working with major companies in developing their 
market strategies in the emerging "Over the Top" 
markets and open broadband delivery. Colin was 
voted one of the Top 50 most influential people in 
IPTV by IPTV Evangelist.  
 
 

 Mugs Buckley  
Digital Video Advertising 
 
Mugs Buckley is a top consultant specializing in  
advertising and business development  
strategies in the new media arena. Formerly, she 
served as a Interactive Sales Manager for Comcast 
Spotlight, a division of Comcast Corporation. She 
began her career at the Discovery Channel where 
she was the Executive Producer of Discovery's 
award-winning multimedia production unit. She 
served as the Vice President of Business  
Development for RespondTV and the Director of 
Business Development for Liberate Technologies.   

  

Predrag Filopovic, PhD  
Networked Multimedia,  
Convergence Platforms 

 
Predrag is a seasoned business executive and 
consultant with diverse experience in  
networking and multimedia technologies. He 
has served as chief strategist, VP, and system 
architect and has extensive experience in the 
development and marketing of connected  
consumer electronics, multimedia and  
communications, and embedded networking. 
 
 
 
Ted Theocheung  
Consumer Digital Media &  
Entertainment, Connected Home 
 

Ted is a veteran general manager, marketing 
& business development executive with  
expertise in internet, mobile & wireless,  
connected home, digital media, storage and 
entertainment. He has served in Vice  
President, General Manager Roles for fortune 
500 corporations and startups, including over 
fifteen years with Hewlett-Packard and  
Compaq Computer.  

Our Founders::   
Michael Greeson  
President, Principal Analyst 

 
Among leading consumer technology and 
digital home analysts, Michael is our ñChief 
Reader of Tea Leaves.ò His focus narrows 
in on broadband adoption, home networks, 
value-added fixed and mobile services, 
and the future of the "connected con-
sumer."   
   
Andy Tarczon  
Founding Partner, GM 
 
Andy has spent the past 13 years in  
consumer computing with focus on  
storage, media devices, and mobile  
systems. At JP Systems, he created the 
first consumer wireless data service that 
incorporated devices from Palm, Motorola, 
and mobile phone platforms. His present 
focus is working with members and clients 
on developing strategies for the broadband 
media ecosystem.     


